
Government College Bhattu Kalan
Lesson Plan: B. Com 2nd Seme ster 2024-25

Business Statistics (DSC)

Shifting of Origin & Conversiorr of Trencl Ecluations

Weel< l(Jan I3-17) lntroduction to Probability: Theorems (AclcliLion &
Multiplication)

Weel< 2 (lan 20-24) Conditional Probability & Bayes, Theorenr

Week 3 (Jan27-31) Discrete Probabirity Distributiors: Bino,riar & poisson

Week a (Feb 3-7) Normal Distribution: properties & Applications

Week 5 (Feb l0-14) Correlation:'l'ypes, pearson,s Coel.f-icient

Week 6 (Feb l7-21) Correlation: Rank Correlation

Week 7 (Feb 24-ZS) Regression Analysis: principle ol Least Squares

Weeh S (March 3-7) Regression Analysis : Eq Lrations

March 8- I6 Vacatiorr

Week 9 (March t7-21) Time Series Analysis: Components & Trencl Analvsis

Week l0 (Mar.ch 24-28)

Weel< I I (March 3l-April 4) lndex Numbers: Nleaning, Uses & Ctonsl.ruction

Weel< l2 (April 7-|) Consumer Price lndex, BSE SENSEX & NSE NIITTY

Week I3 (April I4-18) Final Revision & practice Tests

Weel< l4-16 (April 2l-30) Final Revision & Practice Tests
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Government College Bhattu Kalan
Lesson Plan: B. Com 2nd Seme ster 2024_25

Business Economics-l (DSC)

rA\*g'r

ProdLrction Function: Larv of Variable proportions &
lsoquants

Economies & Diseconomies olscale

Gpuqt'nment College

Weel< I (Jan l3-17) Meaning, Nature & Scope of Econornics; Micro vs.
Macroeconomics

Weel< 2 (.lan 20-24) Demand Theory: Law of Denrancl & Elasticitiz (pricc.
Income, Cross)

Week_ 3 (Jan 27-3t) Measurement Methocls of Elasticity of Demand

Week 4 (Feb 3-7) Revenue Concepts: Marginal, Average, ancl their
Relatiorrship with Demand

Week 5 (Feb l0-t4) Law of Supply & Elasticity of SLrpply

Week (i (Feb l7-21) Consumer Equilibrium: price, Incorre, and Substitutio,
Effects

Week 7 (Feb 24-28)

Week 8 (March 3-7)

Marclr 8- I 6

Week 9 (March 17 21) Cost Concepts: Traditional & Moclern l-heories of.Cost

Weel< l0 (March 24-ZB) Marl<et Structures: Perf'ect Competition, Monopoly

Weel< ll (March 3l-April 4) Price Discrin-rination & MonopoIistic Conrpetition

Week 12 (April 7-11) Chamberlin's Approaclt & price Detennination

We ek I 3 (April l4- I 8) Case Studies & Application in Business

Week l4-1(t (April 2l-30) Final Revision & Practice T'ests
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Government College Bhattu Kalan
Lesson Plan: B. Com 2nd Seme ster 2024-25

Business Communication (SEC)

Topics

tlrf,nq*tf-

Week 1 (Jan tg*17) lntroduction to Business Communication: Meaning,
Concept, and process

Week 2 (Jan 20-24) Types of Communication (Verbal, Non-verbal, Written,
Digital) & Barriers to Effective Communication

Week 3 (Jan 27-31) Business Letters: Formal, lnformal, and Structure: Memos
and Notices

Week a (Feb 3-7) Advertisements, Report Writing: Short Formal Reports

Week 5 (Feb 10-14) Resume & CV Writing, Cover Letter Writing

Week 6 (Feb 17-21) Preeise Writing & Summary Writing

Week 7 (Feb 24-ZB) Effective Listening. lmportance, Barriers, arrd Types

Week 8 (March 3-7) Group Discussions & public Speaking Skiils

March B-16

Modern Forms of Communication: Email, Social Meciia,
Video Conferencing

Week g (March 17:21)

Week 10 (March 24-28) Business Communication Ethics & Digital Etiquette

Week 11 (March 31-Aprit a) Case Studies in Business Communication

Week 12 (Aprit 7-11)

Week '13 (April 14-18)

Revision & Mock Tests

lnternal Assessment & Final preparation

Final Revision & Practice TestsWeek 1a (April Zt-30)

Governmcnl (r:lk:6r

Bha$u Katen (I e uh:rhatl'

Week

Vacation

0\



Government College Bhattu Kalan
Lesson plan: BA/BSC znd Seme ster 2024-25

Basics of Advertising (MDC)

Advertising Copywriting
Key Elements of print Advertising copy (Headrine, Body, Tagrine, Visuars,Call to Action)

,$"
t College

Week 1 (Jan 13-17) Marketing Communication process
Definition & Role in Marketing Sirategy
E tements of I nteg rateo n rrir,&i n g ti'n{r r ri.ation (t MC )

Week 2 (Jan 20-24) Advertising: Significance,
lmportance of Advertising

Types & Objectives
in Business & Society

Types of Advertisino
etc.)Target Audienc"e

(Product, lnstitutional, Comparatrve,
Selection

Week 3 (Jan ZT-31)

Week a ffeb 3-7) Basis for Audience Segmentation (Demographics, esyctrographres,Behavioral)

Week 5 (Feb 10-:14)
Defining Advertising Goars for Measured Advertising Resurts (DAGMAR)

Week 6 (Feb 17-21) Advertising Budget
Methods for setting Adyq{is1ng Budget (percerrtage of sares, corrrpetrtiveParity, Objective & Task lVetnJO) 

-r-' \

Advertising Appears 

-

Emotional vs. Rational Appeals
Humor, Fear, Testimoniar,' scarcity, and other persuasive Tecrrniques

Week 7 (Feb 24-28)

Week B (March 3:7)

March B:.16

Week g (March 17-21) Types of Media: Selection, Merits & Demerits
Print, Broadcast, Outdoor, DigitaL a emerging Media

Week 10 (March 24-
2B)

Advertisin^g Through lnternet & lnteractive Media
lssues & considerations in DigitarnJr".tiuing (sEo, sEM, programmatic
Advertising)

Week 'll (March 31-
April4) 3::,"^ ?lqe_s 

in Digitat & tnteraetive Advertising
uocta I Media Advertising, I nfl uencer Marketing]Viral Campaigns

Week 12 (Aprit T-11) Future Trends in Adverlising

i*jly:Tisi n s, persona 
I iiatio n, Neuroma rketins

Case Study Analysis & practical Application
Anaryznlg Real Advertising Campaigns (Nike, Coca_Cola,

Week 13 (Aprit 14-18)

Week 1a (April 21-30) Final Revision & practice Tests
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Lesson Plar

Banking Op

B. Com 4th Semester 2024-25

rations (Jan 3 - Apr 30, 2025)

Weel< I (Jan 3-10) Irrtrod uc

Origin, I

Banl<-er'-t

ion to Banking:

tefinition,

lustornel Relationsh ip

Wcek 2 (Jan l3 17) Types o

Ceneral

Deposit

customers & Deposits:

t Special Customers,

\ccounts

Wcck 3 (.lan'20-24) Crou,th f'Corrrmercial Banl<s in Irrdia & Firrancial Services

Week A(.lan 27 3l) Charrgin Role of Banks & Types ol'Banl<s

S/eek 5 (Feb 3-7) Customt ' Relationship Managernent & KYC CLriclelines

Week 6 (Feb l0-14) Opening

Aecount

Deposit Accounts: Procedure, Documentation & No F'r'ills

Week 7 (Feb l7-21) Operatin

Deposits

g Deposit Accounts: Withdrarvals, l'assbook, FL]. RecLrrring

Weel< 8 (Feb 24-28) Cheques

L.ndorse

& Paying Banker:

nent.'l-ypes, Rules & Resporrsibilitres

Week 9 (MaLch 3-7) Banking

Clearing

rannels: ATMs, Mobile Barrkirrg, lnternet 13anl<ing. MI( lt

Wee l< l() (Marc:h 17-21) Inter Ba k Payment Systems: EFT, RTGS, NEFT, Paynrent Cateways

\\/ccl< I I (Mari:h 24-28) Ban l<in g

Advance

L

S

:nding & Loans: Overclrafts,'Consurner Loans. lrtcluslrial

Weel< l2 (March 3l-April 4) Agricult rrpl & Small Borror.vers' Financing

Week l3 (Aprit 7-l l) Revierv Practical Banking Appl ications

Wer:l< la (April l4-18) R evisior &. Case Study Presentations

Week l5 (April 21-25) Firral Ex r-n Preparation & Doubt Solving

Wcc'l< l6 (April 28 30) Revisior

Mock T',

& Practice Tests

sr & Q&A
Z
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Government College

Lesson Plan: B, Com 4th

Bhattu Kalan

Semeste r 2024-25
E-Commerce (Jan 3 - Apr JO, ZO2S)

lntroductiontoE-ffi
Def-inition, History, Basics & Tools of E_C.ontmerce
Dif-lerences Betrveen we[--r-Based & Tr"aditiorar Busiress

Present and Potential Crorvth of E_Contnterce

@ofE-Business

E-Cornmerce Applications in VaL i,tL,s
Online Marketing, E-Tailing, Travel,

lnd Lrstries

Financial Services
Onlirre Shopping & Marketplaces
Clase Studies: Arrazon, Flipkart, Alibaba, Sna
L)ther E-Commerce Appl icatiorrs
On I ine Ar"rctions, Learning, pLrbl ishin E,nterta in rrenl

Go\ InmcntCellege

Weel< I (Jan 3-X4

Week2(.lan l3-17)

Wce l< 3 (.lan 20-2$ E-BLrsiness,Models
B2B, B2C, C2C,C2B
PlqqGlrrus of E-Corntner.ce irr Irrr.lia

Wec.k 4(Jan 27;n Technology in E-Comnre.r ce
Evolution & Features of the worrcr wicre web & rrterrrer
Designing & Launching an E-Conltl1el.ce WebsiteWeek 5 (Feb 3-7) E-Paynrent Systems
Models & Metliods: Debit cards, crecrit carcrs, smart Car.crs. E,:Mr.rc.r,
Digital Signatures & payntent Catewavs

Week 6 (Feb t0-14) Risl<s in E-Payments
Security Issues, Fraud prevertion. & cors.rr,er l,,r'tectiorr
On I i ne B Lrs iness f raLrsactj.t,rt
Meaning. Purpose, Aclvantages & IJisaclvantasr:s
E-Commerce in Banl<ing & lnsurance

Wt'c-k 7 (Feb l7-21)

Week 8 (Feb2a-28)

Week 9 (March 3-7)

Weck l0 (March t7-2t)

WeerlrII(March24-28) SecLrrity & Encr-yption in E-Cc,mmercre
Need, Concepts & Dimensions of E-Security
S.ecurity Threa ishing, clyber-Vanclalisrn)

Week I2 (March 3t-April 4) 'l-echnology 
Sol utions fbr E-SecLrrity

Encryption, Secure Comnrunication Clhannels, Networl< Protectiorr
lT Act 2000 & Cyber Crimes

&y pq&frclE !€{4 SignatLrre, E-Covernance

Week I3 (April 7-|)

Week l4 (April l4-18) Regt.rlatiori & Legal Aspects of C.yber Laws
Certilying ALrtlrorities, D igital S ignatLrr.e Cierti 1 1.o1"r. Duties o I

S Lr bscri bers
Wceli l5 (April 2t-25) Cyber Crirne & Penalties

Ol'fenses, Adj ud ication, A late Tribunal, C-ase StLrclies
Weel< l6 (April 28-30) Revision & Practice Tests

,nMock Test &

V \ t^f,v'|'
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Government College Bhattu Kalan
Lesson Plan: B. Com 6th Semester 2024-25

Business Research Methods (Jan 3 _ Apr lO,2OZS)

Week l(Jan3 l0) Meaning & Seope of Business Rese.arcJr
Def rnition, Importance, ancl Scope

@xploration, Descripticrn, Explanal.r pn
Week 2 (Jan l3-t7) Unit of Analysis & Research Consttl,cts

lndividLral, Organization, Groups, Data Series
9on cepts,_Con structs, Attri b utes, Vari ab I es, an d H ypgq,.!gl
Research Processffi-
Steps in ftesearclr
Plobletr ldentification & Deflnition

Week 3 (.lan 20-24)

\A/cel< 4(Jan 27-31) Basic Researclr Methods
Field Study, Laboratory Study
Survey Method, Observational Method
n, tgituclinal & panel Stuclies
I ntr"od Lrcti on to Proba b i I i ty D i str i bul ilrrr-,
Meaning & lnrportance
Types o1' Distributions

Wr:el<5(Fetr3 7)

Weelt 6 (Feb l0-14) Binomial Distribution
Probability Distribution Function, Constants, Shape
Fitting of B irrornial Distribution

Week 7 (Feb l7-21) Poisson DistribLrtion
Probability Furrction
Poisson Approxirnation to BinomiaI Distribrrtion
Fitting of Poisson DistribLrtion
Normal Distr:ibLrtion
Probabi I ity Distribution Functiorr
Properties of Nonrral Curve
Cale ulation of Probabilities

Weelr 8 (Feb 24-28)

We:ek 9 (Marcli 3-7) Sampling & Sampling Distributions
Estimation: Point & Interval Estimates

ling of Srrrall & Large Sanrples
Ilypothesis Testing Concepts
One-Sarlple Test fbr'l'esting Mean & proporliorr

& Snrall Sample Testirr

Wee l< l0 (March l7-21)

Weel< ll(March24-25) Tests fbr Two Sanrples
Difference Between Means & proportions (small & Large Sarnplcs

Weel< I2 (March 3l-April 4) Chi-Square Test
Test of Independence & Goodrress of Fit

Week l3 (Apr!l 7-ll) Analysrs ol' Vat'!ance (A NOVA)
One-Way & Two-Way ANOVA
Statistical Estimarion & eLrality Conrrol
Statistical E,stimation Methods
lntrodLrction to Quality Control

Weel< l4 (April l4 l8)

Weel< l5 (April 2l-25) Applications of Research & Statistical Methocls
Case Stuclies & Practical Examples

\\/ercl< lti (April 28-30) Revision & Practice T'ests
Mocl< Test & Q&A
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lnternational

Government College Bhattu Katan

Lesson plan: Bcom 6th Seme ster 2024-2i

Banking and Forex Management (Jan 3 _ Apr 30,2O2Sl

6Y
Prlnclpal

v{ r[ps6l Cnllege

Weel< I (.lan;164

Role of Banks in Global Trade

Introduction to

l1:1,:r-ll cJ F.u n crj on s. o f rnrern at i #at B an ki n g

Week 2 (Jan l3-17) Financingo@
Export Finance: pre-slripment & post_shiprrent Fi
r,,, b 

" " 
e i'ir,'.' 1.i,.,.' Ji c,l.,r[ ;] ilB i lJli,'ll,f,'J "'' ""

I nternationa I Paylxdt $,stetlis
SWIF]-, CFIIPS, R'ICS
Role of lntenrational Financial Institutions

-

Week 3 (Jan 20-24)

Week 4(.lan274q Introduction to Ltte

Veaning and Types of lnternational Capital MarketsWeel< 5 (Feb 3-7) Financial Marl.et@ Boundaries
Debt & Non-Debt Florvs
Volatile vs. Stable Flows

Wcel< 6 (Feb l0-14) Interest Rute Oitf.

@& Supplyof pLrnclsAcross BorclerWeekT(Febl7-21) Offshore Banking Centres
Meaning, Role in International Finance
Clobal Balance Sheet ol. Banks

t::", and Liability warug"@t.s
Risk Managelnent in lnternational Banking

Week 8 (Feb 24-28)

Weel< 9 (Mar.clr 3-7) Introductior-, to Fore
Meaning. Elements & lmportance of'For"ex Marl<ets
Evoltrtion olI-xcltarrge Rate Sy,fe,n ,t Iirrernlrtiornl Vrtrrc.t;rrv irstcrrr
-Gold 

Standard, Pretlon Woocls Syste,, Floating Excha,ge Rates

Wc:ek l(l (Mar-r:h 11 21)

Week l1 (Mar.ch 24-25) Fluctuationsinforeiffi
CaLrses, Effects & Neecl for Stable Exchange RatesWeek l2 (March 3 l-April d Determination of Exchange njGs A f heories
lLrrclrasi,g Power parity, Interest Rate parity, Fisher Eff.ectWeel< l3 (Apr.il 7-l l) Forex Mar"ket i,-r l,,d
9onvertibility & objectives of' Fo.eign Exchange c.rrtrolWeel< l4 (April l4-18)

Roleof RBI in Foreign rxffi
Fot'ex Reserves Management & policy Frarnework

Problems in the Inriia, pffi
Market Volatility & Covernment Interventions

Week l5 iAprit 2t;Sy

Week l6 (April28-30) Revision & Case StLrcly Oiscussions
Mock'fest & Q&A

v\ wur
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